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GRAND PRIX SERIES *

The series that comes on strong. The
winning feature is MARVCLITE ASS
(Acrylonitrile Butadene Styrene), the
ndustry's most durable material. So
strong 's virtually indestructible. And
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of wetset glamour. The shapes are lo-
day, the colours aie now. An Anodized
bright finished AeroAluminum frame
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Jewelled Holiday Treats
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houses richly chwomed locks., 2 new.
mmproved design  Appearing n 2 Deauir
ful jewellery finish to complement the
bridge and handie assembly. New poly-
vinyl chioride handle s reinforced for
durabdity has 2 total luxury feel Gleam-
ng satmn nterior 15 sanitized tc remain
fresh. 100% Canadian made._ 5 year
condstional guarantee
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Ice-skating (and hand-holding) were first sports in-
dulged in openly by mingled sexes, married or un-
married, day or night. This scene: Victorian 1890s!

'GRUMBACHER
ARTIST
SUPPLIES

IAL STEAK HOUSE
TAVERN

Christmas Day - New Years Day
from 12 Noon til 9 P.M.

OLON

Of -ALL- THAT 1 HANVE - MET,

MAKE YOUR RESERVATIONS NOW!

For further information

rHone 426-6304 |

COLONIAL|

STEAK HOUSE TAVERN

“** HALMO JEWELLERS .-

38 ROBINSON ST. SIMCOE

32 NORFOLK ST. SOUTH

SIMCOE

BINSON STREET
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by Lilah Lymburner
Mrs. Lymburner is chairman
of the Women’s Advisory
Committee, Ontario
Department of Trade and
Development.

The last thing any woman
wants to be is average.
Nevertheless, I have
gathered some interesting
details in recent years on
vhat is “the average Ontario
woman.”

At the outset, I had
beiter make it clear that I
see the following statistics
as average, and the woman
they supposedly represent
as very much an individual.
In any case, here it is:
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She if 5 ft. 4 inches tall
and weighs 132 Ibs. She eats
3,200 calories a day and is

always going on a diet. The
Ontario woman annually
consumer:

— 160 lbs of meat; 353
eggs; 91 Ibs of sugar; seven
Ibs of cheese; 103 Ibs of
potatoes; 100 Ibs of fresh
fruit; 100 1bs of bread; 21
Ibs of coffee; 244 quarts of
milk; 42 hot dogs; 191
bottles of pop; 146 packs of
cigarettes; 183 ounces of
whiskey.

Some of the things the
average woman doesn’t like
to hear is that annually she
throws 400 Ibs of edible
food in the garbage; she
watches television five hours
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a day; spends a year of her
life on the telephone; uses
$50 worth of cosmetics
annually; spends 1% times
as much on clothing as hen
husband; charges 50 percent
of her purchases and returns
13 percent of them.

Indeed, the shopping
habits of women in Ontario
have far-reaching economic
implications that are not
always appreciated. Ontario
women spend or influence
the spending of an
estimated 80 cents of every
retail dollar.

SAUSAGE

Fresh pork sausages and
sausage meat should be
cooked before being
combined with other
ingredients in a casserole.
When bulk sausage meat is
not available for a recipe,
you can remove the meat
from sausage casings.
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R.M. SINDEN, OWNER

SIMCOE

Bonanza Shopper, Thursday, December 3, 1970 —27

“Average” Ontario Woman

That’s why we in the
Women'’s Advisory
Committee make a point of

urging that Ontario women
consider buying Canadian
manufactured goods. Trade,
of course, is a two-way
street, and we don’t suggest
shopping Canadian for
nationalism’s sake. Only
that Canadian goods and
products be considered
when price and quality
compare favorably with

imported items.
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DREPERIES

C.L. PAINTS - DOMESTIC & IMPORTED WALLPAPER - PICTURE FRAMING

Decorators’ Supply

DIAL 426-4150

COLEMAN’S SKI ROULE WITH YVAN PATRY and
Ski-Roule 440. 1970 WORLD CHAMPION CHAMPS AT
EAGLE RIVER, WISCONSIN.

Ski-Roule is your best buy. It will not spend half its iife
in our repair shop. Ski-Roule believes you should build a
snowmobile as carefully as an airplane. They can get you
in the same kind of trouble.

Sales and Service

TURKEY POINT MARINA

426-6795

There are important
dividends in shopping
Canadian. It helps create
jobs, encourages our
manufacturers to improve
their goods and services, and
helps. factories reduce their
unit costs and export at
competitive prices.

All these factors enhance
our standard of living. And I
have no doubt that the
illusive “average” Ontario
woman will go along with
that.




